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he Las Vegas Chamber of commerce 
is excited to introduce to you our new 
Association Retirement Plan (ARP) to 
help our members access more affordable 
and robust 401(k) investment options.  

This new benefit is the result of a new 
rule issued by the US Department of Labor, which 
takes effect on Sept. 30, that allows associations such 
as the Las Vegas Chamber to set up a 401(k) for their 
employer-members to join.  By joining together through 
the Las Vegas Chamber 401(k) plan businesses will be 
able to attract a better deal from investment advisors, as 
well as enjoy lower fees.

Another benefit of the Chamber's 401(k) plan, is 
businesses that utilize the plan do not need to worry 
about many of the administrative duties, such as IRS 
filings, as these functions will be handled on behalf of 
employers  
by the association.

We are proud that the Las Vegas Chamber is the first 
association in the United States to offer an ARP and a 
national leader in making this valuable benefit available 
to small businesses in Nevada.  This is an innovative 
solution to help small businesses give their employees 
access to retirement plan choices often only available 
to large companies.  If you are interested in learning 
more about our 401(k), please contact Caldera Wealth 
Management at 702.846.401k(4015).

Also, this month the Chamber heads to Washington, D.C. 
to advocate on behalf of our community on Capitol Hill.  
This year, the Chamber is leading its largest delegation 
ever, with more than 150 Nevada business, non-profit, 
education, and civic leaders joining us.

T During the fly-in, we will be meeting with elected 
officials, decision-makers and policy experts, discussing 
issues important to the future of our state.  Our top 
policy priorities are opposing storage of nuclear waste 
at Yucca Mountain; advocating for federal transportation 
funding to build Interstate 11 to Phoenix and expand 
Interstate 15 to Southern California; increasing Homeland 
Security funding for Las Vegas; urging the passage 
of the United States-Canada-Mexico Agreement that 
would replace NAFTA; and pushing for policies that 
will enhance workforce development, tourism, and our 
regional economy.  

You can follow all the action during our trip to 
Washington, D.C. on social media, where we will post 
the results of our conversations, photos of events, and 
interviews with decision-makers.#LVCHAMBERINDC

Finally, September is National Preparedness Month and 
an excellent time for you to develop or update your 
business continuity plans. You never know when your 
business may be impacted by the unexpected – a fire, 
earthquake, flood, cyber-attack, or even the death of a 
key employee.  In this magazine, we give you some tips 
and resources to help you prepare your business for the 
unexpected and protect your investment.  It is a great 
way to strengthen your business and ensure  
its resiliency.

The Las Vegas Chamber is proud to be your voice and 
we continually look for ways we can enhance our value 
to you.  Please reach out and let us know how we can 
serve you.

MARY BETH SEWALD
PRESIDENT & CEO
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airline partners who have demonstrated a vested interest 
in McCarran’s long-run success; to the cab, Uber and 
Lyft drivers who make getting in and out of the airport 
as easy as anywhere in the country, and to the elected 
officials and airport administrators whose vision and 
diligence transformed McCarran from a dusty air field 
that served 35,000 passengers in 1949 to an international 
airport that will serve over 50 million passengers in 2019 
– congratulations on your recent recognition and success, 
and thank you for being such an important element of ours.   

Gaming Institute. Thanks to what he calls “hospitality 
neurons,” the waiters, clerks, cashiers and other frontline 
workers in the tourism industry are better able to read 
their customers and adapt to their needs, ensuring a 
pleasant and fulfilling experience. This elevated hospitality 
quotient is not merely a competitive advantage; it is the 
most indispensable element of our economic success.

Las Vegas is what it is today thanks to its ability to read 
its customers and adapt and evolve to meet their ever-
changing needs. This is as true for a resort on the Strip as 
it is for McCarran International Airport, which is the first 
and last stop for millions of people coming to enjoy the 
Las Vegas experience. To the roughly 18,000 dedicated 
men and women who work at McCarran every day; to the 

For 20 million visitors each year, the Las Vegas experience 
doesn’t start in a hotel lobby; it starts at a gate at McCarran 
International Airport. As the gateway to Southern Nevada 
for nearly half of our annual visitors, McCarran has become 
perhaps the single most important component of the 
region’s thriving tourism economy. Today, the nation’s 
ninth-busiest airport is as popular as ever, closing 2018 
with a record 49.7 million passengers and surpassing 50 
million passengers over a 12-month period earlier this 
year, putting it on track for yet another annual record.

The airport’s track record of growth is not an accident. It 
takes a thriving hospitality industry to stoke passenger 
demand. It takes foresight, planning and commitment to 
build facilities to accommodate current and future needs. It 
takes the right mix of restaurants, shops and other amenities 
to satisfy travelers. It takes coordinated and well-run 
services to handle passenger needs from curb to gate. And, 
perhaps not as obvious, it takes a customer-first mindset.

McCarran International Airport embodies that mindset, 
a ref lect ion of our tour is t-based economy that is 
unreservedly dependent on the same. This city was built 
on its ability to open our doors and our arms, welcome 
anyone f rom anywhere , and provide them with an 
experience that keeps them coming back. McCarran is no 
different. Visitors to Southern Nevada don’t come here for 
the airport, but it is a vital part of the overall experience 
and is treated as such. The passengers have noticed.

Each year, renowned analytics firm J.D. Power surveys 
tens of thousands of travelers about their satisfaction 
with domestic airports. McCarran consistently ranks near 
the top, and in 2018, it climbed to the top spot among 
the nation’s busiest airports, earning the nation’s highest 
overall marks for customer satisfaction. Interestingly, 
McCarran tied with the airport in Orlando, another tourism-
focused destination, which only underscores the relative 
importance of hospitality. The customer service culture 
at McCarran starts with Rosemary Vassiliadis, the director 
of the Clark County Department of Aviation. “I believe it’s 
our commitment to customer service that our travelers 
notice and appreciate,” she said of the J.D. Power rankings.

The customer service ethos that pervades Southern Nevada 
is a kind of social intelligence that has been key to the 
region’s successful hospitality industry, according to Bo 
Bernhard, executive director of the UNLV International 

IT MATTERS WHO YOU BANK WITH®
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Every year, thousands of businesses are unexpectedly 
hit with some type of disaster that disrupts their 
operations. While we often see the devastation caused 
by a tornado and hurricane in other places, businesses 
in Las Vegas are not immune. In fact, in June, several 
Chamber members were impacted when an overnight 
fire destroyed their office complex and severely 
disrupted their operations.  

A disruption may also come in the form of unexpected 
change in your organization. What if it were the death 
of a key employee, such as your head of sales? Or what 
if it were you? Would your business operations continue 
seamlessly, or would they suddenly stop because no one 
would know what to do?

Research shows that businesses that are hit by the 
unexpected and do not have a disaster preparedness 
plan are highly likely to either never reopen or fail if they 
do. According to the Federal Emergency Management 
Agency, 40-60 percent of small businesses close 
permanently after a disaster. Among businesses that are 
closed for at least five days, 90 percent fail within a year 
if they do not have a plan.

Unfortunately, more than 30 percent of businesses are 
not adequately prepared. Is your business one of them? 
By having a current comprehensive plan in place, you 
increase the odds significantly of getting your business 
operations up and running sooner and protecting your 
business. If you do not have an updated plan, you are 
putting your entire business investment – not to mention 
your employees’ jobs – in serious risk.

Additionally, if our city faced a significant community-
wide disaster, your customers may need your help. It 
is your responsibility to them to get your operations 
running so you can assist them.  

September is National Preparedness Month, and the 
Las Vegas Chamber is urging you to create or update a 
disaster plan to protect your business. While planning 
does require time to think through your operations, 

there are systemic approaches you can take to make the 
process go smoothly.
The key to disaster planning is to think through the 
primary functions of your business, how they are 
performed, and how you would get them up and running 
if the unexpected happened. It is an opportunity for 
you and your team to think through your operations, 
compare notes, and identify the steps, resources, and 
information you would need to reopen.  

Some of the key steps include:

Determine Your Risks 

Identify the most serious and likely threats to your 
business. What do you need to do to mitigate these risks 
to protect your business? Fire, flood, and power outages 
are risks that almost every business may face. There 
are also natural disasters that are based on geography.  
In Southern Nevada, natural disaster risks we face are 
high winds, earthquakes, flash floods, and wild fires. 
Additionally, almost every business is now vulnerable 
to cyberattacks. Another area of risk if something 
happened to you or another key employee who is 
integral to your operations, or to your key supplier or 
customer. Assess the risks that put your business in the 
most jeopardy and begin your planning to offset those 
risks. Once you finish those plans, you can prepare for 
those risks that are less probable.

Understand Your Operations 

Focus on things that matter most to your revenue 
streams. What are your key business functions and 
processes, and how would you get them back online if 
a disaster hit? Is there a back-up location that you can 
identify now from which you can get your operations up 
and running?

This varies for different types of businesses. If your 
business provides services that do not depend on 
customers physically coming through your door, such as 
accounting, legal or real estate, you and your employees 
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may be able to work remotely and meet with clients 
elsewhere while you reopen your office space. 
If you manufacture or produce products, you may want 
to consider an alternative facility or maintain older 
equipment in an offsite location that you could use if 
needed. If you are a retail establishment or a restaurant, 
it is very important to communicate with your customer 
base so that you can keep them informed on when you 
reopen or if you relocate. 

For all businesses, utilizing Cloud storage and software 
will help you get up and running more quickly. Think 
through your data, contacts and recordkeeping – are 
you and your employees storing their documents, 
records and customer information in the cloud? If not, 
put policies in place now.

Know How to Communicate to Your Employees, Your 
Customers and the World

Your team is one of your most important assets and you 
will need them to get your business back in operation. 
How would you locate and communicate with them after 
a disaster? How would they be able to communicate 
with you? Who are your key employees you would 
rely upon to get your operations up and running? 
Which employees have critical relationships with your 
customers and suppliers? Develop a communication 
plan now and make sure every employee knows their 
responsibilities.

First step is to make sure you have contact information 
for every employee that is stored in the cloud or offsite. 
Whether you will need them to report to work or not, 
they deserve to hear from you or their supervisor on the 
state of your business and their job.

Be proactive in reaching out to customers to give them 
updates on any orders or business they have with 
you. By doing so, you will send the message that your 
business is trustworthy and values your relationship  
with them.

Utilize social media and your website to regularly keep 
your audience informed on the status of your business 
and how they can reach out to you. You may want to 
post photos showing how your employees are working 
to make your business operational and video message 
from you.

Finally, you should be prepared for news coverage. 
Designate a point person to handle interview requests, 
and if not you, identify an experienced spokesperson 
who can speak on behalf of your company. If you 
utilize a public relations firm, make sure you know how 
to get a hold of them and have them deploy a crisis 
communications plan. If the disaster is something for 
which your business may have liability, make sure your 
legal counsel is consulted before any media interviews 
are conducted or communication is sent out.

Identify Your Key Customers, Suppliers and Vendors

If a disruption to your operations hit, would you know 
how to get ahold of your customers and vendors? Do 
you have back-up vendors that you could turn? How 
would your customers and vendors reach you? Which of 
your employees need to be in the loop?

Make sure you have updated customer and vendor 
contacts stored in the cloud and multiple people in your 
company know how to access it. While you or one of 
your key employees may have the primary relationship, 

have an alternative team member identified who can 
make contact if need be.
Also think though what will happen if your vendors 
or suppliers are impacted by a disaster. Do they have 
another location or is there an alternative vendor you 
can use to make sure your business continues? If so, it 
may make sense to set up a business relationship now so 
it is in place in case you need it.

Think Through Your IT and Data Systems 

Most businesses cannot operate without access to their 
IT systems. Think through your records, functionality, 
and systems now so you can get your business up 
and running much more quickly.  Do you back up your 
data regularly? Are you able to access the records and 
functions you need remotely? What equipment would 
you need? Do you know the log-in information?  

Most businesses today utilize cloud storage, which is 
a great way to keep your business functional. The key 
is to make sure you are storing your information in the 
cloud and that your employees know how to access it 
remotely.

Consider Your Financial Resources 

What if your business cannot reopen right away? Do 
you have access to the financial resources you will 
need to survive? Have you spoken to your insurance 
broker about your contingency coverages? Take time to 
develop a financial strategy now. 

There are insurance policies that will cover business 
expenses in case of an outage. Meet with your insurance 
provider to make sure you have the appropriate 
coverages in place and understand what is covered and 
what is not.  If there is a gap in coverage, make sure you 
have funds available that can cover those costs until 
your insurance kicks in. You may also want to check 
with your banker on accessing your line of credit to 
make sure you will be able to make payroll and cover 
operational expenses until your insurance takes effect.

Power 

How will you keep your equipment operational in the 
case of a power outage? You may want to invest in a 
back-up generator now. 

After you have developed your contingency plan, 
share it with your employees and get their feedback.  
Additionally, you will want to test your plan to catch any 
gaps or unforeseen situations. Finally, make a habit of 
reviewing and updating your plan at least once a year, 
as well as when there are personnel and 
operational changes.

The US Chamber of Commerce has a wide-range of 
information to help you create a continuity plan.  Go to 
https://www.uschamberfoundation.org/node/43155  
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he National Institute of Standards and Technology (NIST) recommends the most basic level of 
cybersecurity are protect, detect, respond, and recover. Covering these four areas can help cover the 
primary management of incident defense and response for any size business.   
 
Along with the NIST cybersecurity best-practices for business, here are a few key guidelines for managing 
the security of your business and maintaining secure data practices. 

1) Train employees on how to detect spear-phishing 
attempts and what best social media practices are. 
Quarterly training can reduce the risk by up to 90 
percent in most cases.   

2) Keep your network and devices updated and repair 
your system vulnerabilities quickly. Once an exploit is 
detected, you want to protect your networks, operating 
system, and devices promptly. Using an anti-virus 
detection will help ensure your network operations are 
up-to-date to avoid tempting targets for hackers looking 
to exploit any recent vulnerabilities in an unpatched 
system.

3) Password technology is easily exploited by the 
massive amount of information available with today’s 
data breaches.  Use multifactor authentication to secure 
around passwords as sole source authentication. Using 
an additional layer of identification makes it much more 
difficult to access a user’s account. 

4) Back up your network and your employees’ devices 
daily. If something happens to your system, you will 
lose one day of work versus years of productivity. Daily 
backups are also your best defense for a ransom attack. 
No need to pay a ransom if you have a recent backup of 
your business transactions and files.

5) If you keep your data on premise, you should 
maintain an off-site backup of your company’s files with 
a cloud provider as a second line of defense. Cloud-
as-service providers are an excellent way to keep 
your record maintenance manageable and available if 
anything happens to your internal network files. Cloud-
as-service companies maintain state of the art hardware 
and software that can be more economical than 
updating your internal network equipment to best-of-
class annually.

6) If you use a cloud provider service, be sure to 
understand your agreements with the vendor. Know 
who has access to your data and any third-party sources 
that may have access to your information. Have a clear 

understanding of your obligations and responsibilities to 
ensure the maintenance of your data is kept secure and 
in compliance of any regulatory obligations.

7) New cyber threats require new tools. Use robust 
defense intrusion detection and prevention system 
and know how they work to ensure you are using the 
protection mechanisms correctly. Machine learning, 
Artificial Intelligence, and automation help manage 
the large volume of traffic on your network that needs 
review for intrusion detection.  

8) Consider a managed service provider that can 
support your network and backup protocols for your 
company. Depending on the size of your business, 
this may be more economical than upgrading to new 
security technologies in-house by maintaining current 
state-of-the-art equipment. 

9) Cyber Security Insurance may be a good addition 
to your risk management plan.  A key part of having 
a successful cyber security insurance plan is having 
a primary contact that is very familiar with your 
organization’s networks and understands all of your 
third-party contractors that may be considered part of 
your liability if the case of a security breach or attack.

10) Have an incident response plan that is well-
communicated throughout your company and updated 
regularly to ensure proper compliance and a full 
understanding of the detailed processes and procedures 
in the event of an incident.   
 
As with all disaster preparedness plans, it’s important to 
review and rehearse the plan on a regular schedule. Find 
a list of resources for you to review and enhance your 
cyber security preparedness plan to help your company 
build a plan at ready.gov/cybersecurity. Ensure all levels 
of your organization know their roles and responsibilities 
for mitigating, reporting, and communicating 
information in the event of a cyber attack or data 
breach. 

 T

Cyber Preparedness is 
Important to Any Business

By Shane Tews | President, Logan Circle Strategies & Visiting Fellow at the American Enterprise Institute
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Chamber’s New

401(k) 
Plan Helps  

Members Save

Offering a retirement plan is one of the most valued benefits to attract and retain great employees.  Yet for many 
businesses, providing a retirement plan is too expensive.  Fortunately, this month the Las Vegas Metro Chamber of 
Commerce will roll-out its Association Retirement Plan (ARP) to help business members access more affordable and 
robust 401(k) investment options.  

This new benefit comes after the US Department of Labor (DOL) issued regulations in July governing ARPs. The 
new rule, which takes effect on September 29, allows associations such as the Las Vegas Chamber of Commerce to 
set up a 401(k) for their employer-members to join together and pool their assets.  

By joining together through the Las Vegas Chamber’s 401(k), small businesses will be able to attract a better deal 
from investment advisors, more investment choices, as well as enjoy lower fees.   

The Chamber’s 401(k) is a much more affordable option for businesses.  It does NOT have a setup fee, no plan 
document fee, no annual base fee, and no annual per participant fee. In addition to affordable investment fees, the 
core expense is 0.97% per year, which includes recordkeeping, administration, audit, education, and  
investment fiduciary. 

The Chamber’s 401(k) plan will offer several diversified quality investment options with a very low expense ratio.  
There are currently 30 investment options available, including the S&P 500 index with an expense ratio of 0.02 
percent. Well-regarded investment companies including American Funds, Eaton Vance, Fidelity, TIAA-CREF, 
Vanguard, and others are included in the plan.  Each investment selected went through a 12-point evaluation 
including performance and fees. 

The investment expenses depend on the investment(s) the participant selects. There is no additional fee for the 
basic profit-sharing; however, there is an additional $300 fee for the New Comparability profit-sharing calculations 
per year, if a company selects this option yearly.

Also, businesses that have more than 100 employees will avoid the mandatory audit fee, which can range from 
$7,500 to $20,000+ per year. This would be a direct savings for the business or plan. 
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The ARP also offers 401(k) loans to participants not available in IRAs, SIMPLEs, and SEPs. For example, a participant 
may take a loan from their 401(k) and pay themselves back interest through payroll deductions over 5 years or 
less. The participant pays a one-time loan setup fee of $100. They may borrow up to 50% of their vested account 
balance or up to $50,000, whichever is lower. Hardships may also be available.  

The plan will be managed and administrated by Caldera Wealth Management, a long-time Chamber member. 
Caldera Wealth Management is a full-service financial firm, serving clients throughout United States. It specializes in 
creating tailored strategies that address complex wealth management issues or business obstacles and is known for 
its excellent customer service. 

Caldera Wealth Management will begin generating proposals and taking applications on Tuesday, Sept. 3. Beginning 
on Sept. 30, Chamber members may sign the application and schedule their enrollment meeting. 

The first contributions will start on Jan. 1, 2020. Businesses may join anytime, but if they want to convert their 
existing plan and start Jan. 1, the application needs to be completed prior to Nov. 1, to remain compliant with the 
DOL notification rules.  Startup 401(k) plans may also join anytime; however, paperwork must be completed prior to 
Nov. 15 for a Jan. 1, 2020 start date. 

“Offering a company-sponsored retirement plan is one of the most valued benefits that a business can provide 
its employees.  The Las Vegas Metro Chamber is pleased to provide an 401(k) plan that will give small businesses 
a wider array of investment options to offer employees, as well as lower administrative costs for both employers 
and employees to maximize their retirement investments,” said Terry Shirey, chairman of the Chamber’s Board of 
Trustees, who announced the Chamber’s intention of creating a member 401(k) plan in his Installation speech in 
December 2018. 

The Las Vegas Chamber will be the first association in the United States to offer an ARP.  It has been working with 
the DOL, as well as retirement plan experts, to establish a robust 401(k) to help its members provide high-quality 
retirement plan choices with affordable rates. 

“The Las Vegas Metro Chamber is proud to work with the US Department of Labor to be a national leader in making 
the new Association Retirement Plans available to small businesses in Nevada.  This is an innovative solution to help 
small businesses give their employees access to retirement plan choices often only available to large companies,” 
said Mary Beth Sewald, president and CEO of the Metro Chamber.  

If you are interested in exploring the Chamber’s 401(k) for your business, please go to LVChamber.com or  
call 702.846.401k(4015).
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Paul Moradkhan

Promoted to Senior Vice President of Government Affairs

at the Las Vegas Chamber of Commerce

Fierce advocate. Unparalleled leadership. All levels of government. 

 

On behalf of the Las Vegas Chamber and its members, thank you, Paul, for 

leading one of the largest government affairs teams on the 

West Coast with grace, respect, and expertise.

LVChamber.com

CongratulationsCongratulations
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Working For You
ew Employment Laws and  
Changes Take Effect  
 
Following the 2019 State Legislative Session, 
several bills were adopted and signed into 
law that directly impact Nevada’s employers. 

Important changes include increases to the state’s 
minimum wage rate, the type of healthcare that an 
employer offers to employee to be eligible for the $1 
credit on the minimum wage rate, mandatory paid time-
off, misclassification of employers, and marijuana testing 
for employment. 
 
ASSEMBLY BILL 132: Revises provisions governing 
employment practices  
 
AB 132 prohibits a business from failing to hire 
prospective applicants based on results of pre-
employment marijuana screenings. This new law 
provides certain exceptions for prospective public 
safety employees, vehicle operators, and employees 
whose roles could adversely affect the safety of others. 
These provisions do not apply for those employees 
whose employment contract or collective bargaining 
agreement conflict with terms of this bill, employees 
whose salary is funded by a federal grant and to the 
extent of provisions of federal law.  
 
The new law also provides that if an employer requires 
an employee to submit to a screening test within the 
initial 30 days of employment, the employee has the 
right to submit to an additional test at the employee’s 
expense to refute the results of the initial test 
conducted by the employer. Per the new provisions of 
the law, the employer is required to accept and consider 
the results of the second test that has been submitted 
by the employee. 
 
Effective Date: Jan. 1, 2020 
 
ASSEMBLY BILL 456: Revises provisions governing the 
minimum wage required to be paid to employees in 
private employment  
 
AB 456 changes Nevada’s current minimum wage 
laws. AB 456 increases the hourly minimum wage to 
$11 (healthcare offered) and $12 (no healthcare offered) 
with the increases phased in over five years at $0.75 per 
year with the new rates being achieved by July 1, 2024. 
It will also expand the employee’s ability to file civil 
action in the event of an underpayment by allowing for 
additional damages, including attorney’s fees.  
 
Effective Date: July 1, 2019 
 
SENATE BILL 192: Provisions relating to minimum 
wage and healthcare  
 
SB 192 requires in order for employers to be eligible to 
pay the lower minimum hourly wage rate of $7.25 that 
healthcare plans that are offered must have a minimum 
standard of benefits. The list of benefits are very similar 
to federal Essential Health Benefits. The bill also creates 
Office of the Ombudsman for Hospital Patients.  
 
Effective Jan. 1, 2020 

 
SENATE BILL 312: Requires an employer in private 
employment to provide paid sick leave to employees 
under certain circumstances  
 
SB 312 will require private employers with 50 or more 
employees to provide paid time-off to all employees. 
Some of the other major highlights include an exemption 
of small business with 50 or less employees, employers 
may limit the amount of paid time an employee uses to 
40 hours per year, and employers do not need to pay 
employees for accrued unused leave. Employers can set 
a minimum increment of leave that can be used at one 
time by an employee, but that minimum cannot be less 
than 4 hours. Employers will need to maintain records 
for inspection by the State’s Labor Commissioner for 
one year. 
 
Effective Date: Jan. 1, 2020 
 
SENATE BILL 493: Creates the Task Force on 
Employee Misclassification 
 
SB 493 defines “employee misclassification” as the 
practice by an employer of improperly classifying 
employees as independent contractors to avoid any 
legal obligation under state labor, employment and tax 
laws. Per Nevada Revised Statues, employers in Nevada 
are legally prohibited from willfully misclassifying or 
failing to properly classify a person as an independent 
contractor versus being classified as an employee. 
In Nevada, employees who believe they have been 
misclassified can file a complaint with the State Labor 
Commissioner. The bill also creates the Task Force on 
Employee Misclassification; while providing its duties; 
making various other changes relating to employee 
misclassification; providing an administrative penalty.  
 
Effective Date: July 1, 2019 

How the Chamber is 
advocating for you.

 N

Call to Action! Run for Public Office 
 
As we look toward the 2020 Election, the Las Vegas Metro 
Chamber of Commerce is encouraging its members - the 
employers and job creators of our state economy - to 
consider running for public office such as the Nevada State 
Senate, State Assembly, Clark County Commission, and 
the Clark County Board of School Trustees. Our system of 
government encourages its citizens to step up and run for 
office. 
 
Employers are the backbone of Nevada’s economy. We 
need employers to run and serve in office and offer a 
thoughtful and unique perspective on the policy issues at 
the local and state levels of government. Employers are 
actively engaged in our community by providing jobs, 
supporting local community projects, and engaging in a 
variety of volunteer organizations. As an employer, you 
have experience about labor, employment, workforce 
development, government regulations, healthcare, 
employment, and tax issues. 
 
If you are interested in running for office and want to make 
an impactful contribution to our community by serving in 
public office, contact the Metro Chamber for additional 
information at 702.641.5822.



DIRECT - CONNECT
Connecting local business owners and real 
estate investors with over 100 banks and 
alternative lenders. 

Meet Real Lenders and Banks Eagerly Wanting 
to Fund Your Business or Real Estate Venture.

October 4, 2019 1-3PM
The Westing Lake Las Vegas Resort & Spa

Go to NACLB.ORG/DIRECT-CONNECT to Register for this free event
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Understanding how Las Vegas works can be challenging, especially if you are an executive new to Las Vegas.  
Learning how to navigate and get connected in the community can be hard, yet it is essential for executives 
to succeed in their roles. 
 
Access Las Vegas is designed to demystify the community and help executives develop a better 
understanding of our region. 
 
Access Las Vegas, slated for Tuesday, Oct. 22 and Tuesday, Oct. 29, is a two-day program specifically tailored 
for senior-level executives who are new to Las Vegas, recently promoted, or who want to quickly gain a 
deeper understanding of the community. The program gives participants the opportunity to learn about our 
unique community and be knowledgeable on how Las Vegas works, develop a better perspective of the many 
aspects of the region, and gain insight into the challenges and opportunities for a strong future. Access is also 
an outstanding way to get connected to the community and develop a network of peer leaders. 
 
Through Access Las Vegas, executives will:
• Learn about the economy, industry sectors, and the most critical issues facing our community
• Gain insights on a wide-range of topics, including workforce, education, infrastructure, economic 
  development and the arts
• Understand the history of the region, its governance and milestones
• Hear how Las Vegas is addressing its challenges and capitalizing on innovation and opportunities
• Meet community leaders and make connections to activate your personal network
• Build relationships with fellow class members 
 
Past speakers include Jeremy Aguero, Applied Analysis; Dr. Jesus Jara, Clark County School District 
Superintendent; Chancellor Thom Reilly, Nevada System of Higher Education; Dr. Robert Lang, Brookings 
Mountain West; Myron Martin, The Smith Center for the Performing Arts; Dr. Michael Green, UNLV; Dr. 
Christopher Stream, UNLV; Tina Quigley, Regional Transportation Commission of Southern Nevada; Kevin 
Bagger, LVCVA; and Mary Beth Sewald, Las Vegas Metro Chamber. 
 
Additionally, there will be behind-the-scenes tours and a cocktail reception where you can meet business and 
community leaders. 
 
Access Las Vegas is a program of the Leadership Foundation of Greater Las Vegas, a non-profit organization 
affiliated with the Las Vegas Chamber of Commerce.  The program is $1,750 for Las Vegas Chamber members 
and $1,950 for non-members. For more information or to register, go to Leadership.Vegas and click on the 
Access program. You may also contact Cara Clarke at cara@leadership.vegas. 

New to Las Vegas? Let Us Give You Access
Program helps executives new to Vegas get up-to-speed
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Chamber News

Dylan Keith 
Policy Analyst Dylan 
Keith graduated from the 
University of Nevada, Reno 
(UNR) with a Bachelor 
of Arts in Journalism 
and a minor in Business 
Administration.  Early in 
his career, Keith interned 
for U.S. Senator Catherine 
Cortez Masto, conducting 
in-depth research for 
future legislation, creating 
content for social media 
platforms and composing 

letters on behalf of the senator. He also worked as a 
contractor for public relations agencies on projects 
such as Nevada Health Link, Travel Nevada and the 
Prado Ranch development.  Most recently, he worked 
as committee manager and personal assistant for the 
Nevada Assembly, where he organized the Assembly 
Committee on Taxation, handling all bills and actions, 
while providing research assistance and organization 
for Assemblywoman Dina Neal.  As chapter president of 
Phi Beta Sigma Fraternity, Inc. at UNR, Keith earned the 
Chapter of the Year, Community Service and Diversity 
award.

What’s one word to describe your personality?
Driven.

Dream vacation destination? 
It would have to be Barcelona, again. It’s hard to beat a 
vacation culture of great sangria, seafood and a 
mid-day nap.

What do you want members to know about you?
I took this position to learn and serve, and I look forward 
to learning how I can best help your business.

Dakota McKinnon 
Communications 
and Vegas Young 
Professionals (VYP) 
Coordinator Dakota 
McKinnon is the newest 
Chamber team member. 
As a born-and-raised 
native of Las Vegas, 
McKinnon comes to the 
Chamber after a decade 
of service in the food 
and beverage industry. 
McKinnon’s most recent 
experience was with 

Carson Kitchen as a hybrid social media and assistant 
manager. He earned his bachelor’s degree in Integrated 
Marketing Communications from the University of 
Nevada, Las Vegas, in 2017. Straight out of college, he 
represented staple downtown Las Vegas names such 
as DTP (formerly Downtown Project) and Downtown 
Container Park by handling their media relations and 
social media whilst with Neon Public Relations until early 
2018. In addition to his public relations work, McKinnon 
freelances as a consultant to small businesses, such 
as The Race Company based in Minneapolis, and non-
profits, such as Sister Friends of Las Vegas, regarding 
brand development, social media presence, and 
marketing initiatives.

If you had one superhuman power, what would it  
be and why? 
The ability to stop and enjoy a moment in time.

Most important lesson learned from a past 
professional experience?  
Perception is important and persistence is key.

Why did you want to work for the Las Vegas Chamber?
Simply for the benefit of bettering and connecting with 
my hometown community in a challenging capacity. 

Welcome to the Las Vegas Chamber: Dylan Keith, Policy Analyst and Dakota McKinnon, 
Vegas Young Professionals/Communications Coordinator 

8 News NOW invites you to State of the Media – The Video Advantage, a free 
educational seminar presented by Nexstar Digital Services Regional Director 
Jon Bodnar that will help your business successfully navigate the digital 
landscape. Chamber members are invited to this free workshop on Thursday, 
Oct. 10 at 8 a.m. at the Las Vegas Country Club. Along with free registration 
and breakfast, attendees will receive a complimentary digital advertising 
checklist! Register now at LVChamber.com. 

Why is Video Critical in Today’s 
Marketing World? Find Out with 
8 News Now on Oct. 10



Local journalism 
makes a difference.

A colleague told me about a 
man who was brought to tears 
talking about the Moulin Rouge 
property as he gave her a tour. 
I knew I wanted to interview 
him about what the long-closed 
hotel-casino meant to him and 
why. To Deverynn Bryant and 
Katherine Duncan, this property 
was an opportunity to repair 
race relations. After it burned 
on Oct. 5, I added audio from 
a town hall meeting where 
community members still spoke 
of bringing it back. Why does 
the government not invest in 
the Historic Westside in a way 
that benefits the area? People 
at that meeting echoed what 
Deverynn had already spoken 
of. They believe officials and 
the larger community don’t 
care to preserve their history or 
assist in their struggles. I hope 
someone will see the film and 
decide to help the Westside in 
some way, even if that never 
brings back the Moulin Rouge.

Rachel Aston

Reviewjournal.com/Subscribe

$8.99 Per Month 
Thereafter.
Cancel Anytime.

99¢ Per Month For 
First 2 Months

Las Vegas Review-Journal
Digital-Only Subscriptions
Unlimited Web, Mobile And E-Edition Access

Introductory Offer

Special Chamber Night at WICKED  

Walk, run or fly, but don’t miss WICKED, the Broadway 
sensation and untold true story of the Witches of Oz – 
only at The Smith Center. Join us for a Special Chamber 
Member Night on Wednesday, Sept. 25. Get specially 
priced tickets for Chamber members, with a savings of 
20 percent. Secure your seats by Sept. 5 at  
LVChamber.com.

Enroll Now in the Public Policy Leadership Series 
 

The Public Policy Leadership Series educates community 
leaders interested in serving in public office on the 
tenets of good public policy and governance. The 
program is a partnership between the UNLV Greenspun 
College of Urban Affairs and the Leadership Foundation 
of Greater Las Vegas, a 501(c)(3) affiliated with the Las 
Vegas Metro Chamber that is dedicated to developing 
community leaders. Through the six-week, one-night 
per week course, class members learn about issues 
impacting Nevada, public budgets and revenue sources, 
communication and accountability, as well as roles and 
responsibilities of serving in office.  

The class will hear from policy experts, as well as elected 
officials to learn practical information they need to know 
to become effective civic leaders. The six-week program 
costs $750; classes begin Thursday, Sept. 5 and end on 
Thursday, Oct. 10. Register now at Leadership.Vegas. 
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REVEL LAS VEGAS 
Revel Vegas, a new refined senior community in Las Vegas, 
celebrated its grand opening with an official ribbon cutting 
ceremony. 
 

WORKTOLIVE (DBA MCDONALD'S) 
McDonald's on Lone Mountain Road showcases new two-lane 
drive-thru, table service, and self-order kiosks.

Ribbon Cuttings
PC - President’s Club $ - Chamber Member Discount

SPONSORED BY:

To arrange your 
ribbon cutting, email 

ribboncutting@
lvchamber.com

PHOTOGRAPHY:
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What’s Happening SEPTEMBER
PLACES TO BE. PEOPLE TO MEET. THINGS TO KNOW. 

September Sponsors:

Visit LVChamber.com and click on 
the Events Calendar to register. 

 
Call 702.641.5822.
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18

3

3

19

25

25

 
THURSDAY, SEPT. 19
NEW MEMBER ORIENTATION
We are excited to meet each of our new members and put 
a face with your membership! Member Orientation is a great 
time for you to connect with fellow Metro Chamber members, 
staff and our volunteer Prospectors and Ambassadors. 
We provide a light lunch and a brief overview of your 
Chamber membership benefits, as well as our role in the 
greater context of Southern Nevada’s economy. Advanced 
registration is required.
11:30 a.m. – Noon Registration, Networking & Lunch
Noon - 1: 30 a.m. Program. 
Las Vegas Metro Chamber of Commerce
575 Symphony Park Ave., Suite 100

TUESDAY, SEPT. 25
CHAMBER CONNECTIONS   
See Sept. 3

WEDNESDAY, SEPT. 25
SPECIAL EVENT: WICKED AT THE SMITH CENTER
Walk, run or fly, but don’t miss WICKED, the Broadway 
sensation and untold true story of the Witches of Oz – only 
at The Smith Center. Take advantage of special ticket pricing 
for Metro Chamber members now! Advanced purchase is 
required; limited amount of specially priced tickets available. 
7:30 – 9:30 p.m.
The Smith Center for the Performing Arts 
361 Symphony Park Ave
Cost: $85 - Metro Chamber Members
Please send questions to Monica Fluker at mfluker@
lvchamber.com or call 702.586.3844
 

TUESDAY, SEP. 3
CHAMBER VOICES TOASTMASTERS
Become a better speaker and a more effective presenter by 
joining Chamber Voices Toastmasters. Open to all members. 
11:30 a.m. – 12:45 p.m.
Las Vegas Metro Chamber of Commerce
575 Symphony Park Ave., Suite 100
Cost: $63 every six months. Guests always complimentary.
 

TUESDAY, SEPT. 3
CHAMBER CONNECTIONS  
Chamber Connections is a dedicated leads group comprised 
of professionals from a variety of industries. This is a place for 
professionals to grow their network and their businesses by 
sharing contacts, referrals and ideas.
5:30 – 7 p.m.
Las Vegas Metro Chamber of Commerce
575 Symphony Park Ave., Suite 100
Contact agoldberg@lvchamber.com or call 702.205.5492 for 
space availability and cost. 

SUNDAY, SEPT. 8-13
WASHINGTON, D.C. FLY- IN
The Las Vegas Metro Chamber of Commerce's annual Washington 
D.C. trip will be Sept. 8-13. This year's trip will be comprised of 
meetings with Congressional members and policy groups. We will 
also be hosting several receptions during the trip to further build 
relationships with Congressional leadership and to strengthen 
existing connections.

Sponsors: Allegiant Travel Company, American Gaming 
Association, Anthem, National Atomic Testing Musuem, AT&T, 
Black & LoBello, Boulder City Chamber of Commerce, Boyd 
Gaming Corporation, Brownstein Hyatt Farber Schreck, Caldera 
Wealth, CenturyLink, City National Bank, City of Henderson, City 
of Las Vegas, College of Southern Nevada, Cornerstone Merchant, 
Cox Communications, Cragin & Pike, The Ferraro Group, Golden 
Entertainment, Grace Law, Harris Corp, HighTower, Las Vegas 
Sands, LVCVA, LVGEA, Lyft, MGM Resorts International, Nevada 
Department of Transportation, Nevada Resort Association, 
Nevada State Bank, Nevada State College, NV Energy, Porter 
Group, Republic Services, Retail Association of Nevada, RTC 
Southern Nevada, RTC Washoe, Southern Nevada Water 
Authority, Sunrise Hospital and Medical Center, Switch, UNLV, 
Virgin Trains USA, Wynn Resorts

WEDNESDAY, SEPT. 11
CHAMBER CONNECTIONS II  
Meet potential new customers and make valuable business-
to-business connections! Learn effective ways to network, 
incorporate social media into your personal and professional 
branding, and establish a group of peers dedicated to helping one 
another grow through business relationships.
5:30 – 7 p.m.
Las Vegas Metro Chamber of Commerce
575 Symphony Park Ave., Suite 100
Contact lstein@lvchamber.com or call 702.641.5822 for space 
availability and cost.

TUESDAY, SEPT. 17  
CHAMBER CONNECTIONS   
See Sept. 3  

TUESDAY, SEPT. 17
CHAMBER VOICES TOASTMASTERS   
See Sept. 3

WEDNESDAY, SEPT.18
BUSINESS BLEND
Join the Chamber of Commerce for our September Business 
Blend networking event with Vegas Young Professionals. Free.
5:30 – 7:30 p.m.
TPC Summerlin
1700 Village Center Circle



22 BUSINESS VOICE SEPTEMBER 2019 LAS VEGAS METRO CHAMBER OF COMMERCE

make
Your
good
i d e a
i n t o
your
best
i d e a

P U T  I T  D O W N  O N  P A P E R
Order Print Online @ DigitalLizardPrint.com

2650 Westwood Dr.  •  702.852.3400  •  Info@DigitalLizard.com

DIGITAL PRINTING SCALED TO FIT YOUR NEEDS



23LAS VEGAS METRO CHAMBER OF COMMERCE SEPTEMBER 2019 BUSINESS VOICE

News You Can Use

Once upon a time, there was a business. This business 
looked like many other organizations, but its leaders 
were deliberate on how they told their story. In our fable, 
the organization dedicated time to create its brand, 
solidify the value proposition and share key messages. 
As this business grew, the goal became to hire the best 
talent to join the team. In keeping strategic storytelling 
at the front of every initiative, the organization gained 
clients, grew market share and recruited the best talent 
in the market. The end.

Perhaps this tale seems simplistic and contrived, yet 
often the important initiative of strategic storytelling is 
skipped when organizations create their external—and 
internal—brand. I like to think of strategic storytelling 
as crafting a value proposition and positioning this 
message in a compelling and articulate way. Leveraging 
communication tactics is critical when sharing a 
business’ vision and differentiators within the market. 
 

Strategic storytelling is crafting a 
value proposition and positioning 
this message in a compelling and 
articulate way. 
 
In a future Business Voice piece, I’ll cover ways 
companies can leverage consistent brand messaging 
to build the trust and loyalty customers feel for the 
business. I’d like to share how strategic storytelling can 
be utilized to reach the right talent. 

Just like bringing clients to the door, recruiting the right 
workforce involves creating a comprehensive message 
across all channels. When potential employees are 
searching for jobs, the first places they look is on your 
website or LinkedIn page to learn more about your 
company. You cannot underestimate the importance of 
clear branding and messaging to people that you want 
to work for your firm.

Three Ways to Leverage Strategic 
Storytelling in Recruiting

Your employees are your best source for 
introducing others to your organization, including 
potential hires. Make sure you equip your team 

with powerful messaging—a dynamic elevator speech—
about your organization. If an employee clearly can 
define your mission and where he or she fits into it, the 
pride and ownership will be compelling to new talent. 

The brand that you showcase to the market 
should be similar to your workplace. If you’re a 
casual tech company with cool products, chances 

are your office environment will be laid-back and hip. 
If the perception of the internal and external are not in 
alignment, regrouping to tell a congruent story can help 
bring these together. 

There is a saying that a person needs to hear 
a concept eight times for it to sink in. With 
this in mind, consistent messaging in multiple 

channels from leadership to employees is critical. And 
in recruiting, key talent will also need a precise message 
across the board. 

With strategic storytelling, positioning your business 
in a compelling way isn’t a fairy tale. In taking the time 
to clearly share your value proposition as an employer 
of choice, potential hires will have the benefit of 
understanding the business’ place in the market and 
how they can be a part of future growth. And they lived 
happily ever after.

News You Can Use is compiled by Shan 
Bates-Bundick, a Las Vegas Chamber 
member with nearly two decades of 
global marketing and communications 
expertise. She collaborates with 
businesses and non-profit organizations 

to supersize their marketing and communications 
initiatives through strong marketing communications 
plans, new business development initiatives, and proven 
content strategies. Learn more at shanbates.com.

Bring in Talent with Strategic Storytelling
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WEDNESDAY, OCT. 16
MEET Las Vegas

233 S. 4th St., Las Vegas
4 to 6:45 p.m.

Buy tickets now at LVChamber.com

Don’t miss the big reveal & join us for a special awards reception!

Exclusive Sponsor:

Who Will Be Named Our 
Top Businesses for 2019? 

GAME CHANGER
GLOBAL BENEFACTOR
LEGENDARY LEADER

MAGICAL TEAM
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Don’t miss the big reveal & join us for a special awards reception!

Exclusive Sponsor:

Who Will Be Named Our 
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olunteers are one of our 
most valuable resources 
at the Las Vegas Metro 
Chamber in helping Nevada 
businesses succeed. These 
members are an invaluable 

part of our efforts to support, connect 
and guide fellow members on how to 
best utilize and maximize Chamber 
membership. Get more acquainted with 
our fantastic volunteers below.

Meet our Business Excellence Awards 
Committee 

The Business Excellence Awards 
Committee (BEA) collaborates with the 
Las Vegas Chamber team in multiple 
capacities to plan and execute the 
annual Business Excellence Awards 
celebration. This committee consists of 
key stakeholders within our membership 
who continue to volunteer their time and 
expertise to craft a unique recognition 
celebration for outstanding businesses in 
Southern Nevada. 

Planning for an event of this size and 
caliber is no small feat. Shortly after the 
previous event ends, the BEA committee 
jumps right into debrief and planning sessions with 
the Las Vegas Chamber team to conceptualize new 
experiences and highlight potential opportunities. This 
year, with the help of our exclusive sponsor Nevada 
State Bank, and reception sponsors, NV Energy and 
RAIDERS, new event experiences will be rolled-out to 
highlight the spirit of this longstanding event, while 
breathing new life – and lots of fun – into the awards 
ceremony.  

How are BEA winners selected? As nominations 
are submitted, the BEA committee reviews every 
nomination story and ranks each submission through 
rubric scoring. At the end of the nomination period 
(which ended Aug. 31), the BEA committee reviews 
the highest-ranking nomination and discusses as a 
group to decide on the winner for each category. In 
the past, multiple businesses were honored with the 
same award depending on which category they were 
best aligned. Moving forward, a traditional award 
ceremony approach will be adopted to narrow down 
each category with nominee businesses and naming  
one winner per each of the four categories. These 
winners will be revealed live at the awards event on 
Wednesday, Oct. 16. 

On event day, you will be greeted by more than just the 
Las Vegas Chamber team. Our BEA committee serves 
as the welcome wagon and honoree liaison. The work of 
their year-long efforts culminates as we welcome of our 
honorees and announce and celebrate the winners. 

The 2019 BEA committee includes  Megan Comfort, 
Nevada State Bank; Gina Bongiovi, Bongiovi Law 
Firm, LLC; Annette Bubak, Green Alliance of Nevada; 
Jerrie Merritt, Bank of Nevada; Holly Silvestri, The 
Ferraro Group; and Angel Williams, NV Energy. These 
longstanding Chamber members work together to 
promote and celebrate business in Nevada; a top 
priority for the Las Vegas Chamber. 

This year’s celebration will take place on Wednesday, 
Oct. 16 at MEET Las Vegas. Don’t miss this opportunity 
to celebrate creative, diverse, dynamic and innovative 
businesses in Nevada. Register at LVChamber.com to 
secure your spot. 

To join the Business Excellence Awards Committee and 
for more information, contact Sage Hunt at 
shunt@lvchamber.com or 702.641.5822. 

V

Committee Corner
MEET OUR CHAMBER AMBASSADORS
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President’s Club

(A) Rafal H. Kartaszynski   
PhD, MSc, MBA
Managing Director, Pro-Project
Rafal Kartaszynski is the managing 
director of Pro-Project, providing 
solutions that improve quality in the 
medical device industry. Kartaszynski 
is a doctor of technical sciences (IT), a 
graduate of MBA studies, and author 
and co-author of many scientific 
publications. A graduate of prestigious 
development programs of Harvard 
Business Review, Kartaszynski’s 
international success of the Polish-based 
Pro-Project company began as a small 
startup in 2007 and is now one of the 
global leaders in the quality  
control industry.  

(C) Betsy Fretwell    
Senior Vice President, Switch
Betsy Fretwell is senior vice president of Switch COMMUNITIES. She leads the results-
based community solutions team to drive the strategic development, implementation 
and national expansion of Switch’s vision to integrate all aspects of smart city 
development. She retired from the City of Las Vegas after 17 years serving as the 
City Manager from 2009 to 2017. Prior to the City of Las Vegas, Fretwell worked as 
the governmental affairs director for the City of Henderson and Clark County. She 
graduated from the University of Georgia with a bachelor’s in political science and a 
master’s in public administration. 

(B) Charles Gianelloni  
Attorney, Snell & Wilmer 
Charles Gianelloni is an attorney at Snell & Wilmer practicing in commercial litigation 
and bankruptcy. His litigation practice centers on all sized business and real estate 
disputes. A graduate of William S. Boyd School of Law at UNLV, Charles serves on the 
board of the American Cancer Society in Las Vegas, is co-organizer of international 
fundraising for Cancer Research Racquet, founder of the LV Fat Boy 5K Charity Run and 
a member of the Ninth Circuit Pro Bono Program. Charles was named a Mountain States 
Super Lawyer® (2016-2019) and Legal Elite by Nevada Business Magazine (2015 to2017, 
2019). 

(D) Don Fritsch
President, First Legal
With more than 35 years’ experience 
in the investigation and legal support 
profession, Don Fritsch is a licensed 
private investigator and process server.  
As president of First Legal, Don maintains 
22 office locations in California, Arizona 
and Nevada with 600-plus team members. 
First Legal specializes in investigation 
services utilized by more than 2,000 
current active law firms, 23 of which are 
ranked in the top 50 firms in the U.S.  He 
is a member of the board of directors 
for March of Dimes and Second Vice 
Commander of the Sons of the American 
Legion, Post 149. 

A B

C D
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Spotlights

(F) Teresa DiLoreto
Managing Partner, Nevada  
Military Support Alliance 
Teresa DiLoreto has been executive 
director of the Nevada Military Support 
Alliance (NMSA) since its creation in 2010.  
Under DiLoreto’s  leadership, the NMSA 
has raised more than $7 million for military 
and veterans’ projects to include resource 
centers at the University of Nevada, Reno, 
Truckee Meadows Community College, 
Great Basin College and three adaptive 
homes for severely injured disabled 
veterans. She serves on the City of Reno 
Building Enterprise Fund. DiLoreto is a life 
director and past president of Builders 
Association of Northern Nevada and is 
director and vice chair of the Public Affairs 
committee of the National Association of 

(E) Audra Hamernik 
President and CEO, Nevada HAND
Audra Hamernik is the new President and CEO of Nevada HAND. She brings more than 
25 years of experience in real estate, financial services, social impact investing and 
lending, and community leadership. Hamernik was most recently the executive director 
of the Illinois Housing Development Authority. She has also served as principal of A. 
Hamernik & Associates, Inc., and as executive director of Bluestem Housing Partners, 
a nonprofit housing developer. Hamernik earned her master’s degree, as well as her 
bachelor’s degree, in Urban and Regional Planning from the University of Illinois.

Home Builders.  

(G) Stefan Gastager
President, Hofbrauhaus Las Vegas 
Stefan Gastager visited Las Vegas in 
2000 and decided to introduce high-
quality Bavarian food, premium beer 
and coziness – “Gemütlichkeit” – to 
the country at a location that would 
appeal to tourists and locals. Partners 
Klaus Gastager, Franz Krondorfer and 
Anton Sinzger spent three years making 
Hofbrauhaus Las Vegas a reality. They 
have created an authentic replica of the 
Munich Hofbrauhaus that was originally 
commissioned in 1589 by King William V.

(H) Judd Whitney
President, Allies
Judd Whitney currently resides in Las Vegas with his wife and three children.  He has 
a business management degree and has more than 12 years of experience running/
owning various businesses. Whitney is passionate about helping others find success in 
their own business ventures as well as his own. He has also been involved in the real 
estate industry for six  years rehabbing homes and as a sales agent.  He is currently the 
number one sales agent within his real estate brokerage.  
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Announcements
Meet more local business professionals by attending the  
2019 Las Vegas’ Largest Mixer on Sept. 19. Since 2004, Las 
Vegas’ Largest Mixer has attracted more than 120 exhibiting 
companies and 1,800 attendees for an evening of making 
new business connections, generating leads, and renewing 
past business relationships that grow businesses. Chamber 
members save 50 percent on single general admission tickets 
(reg. $20) using code: LVMCC. Contact info@largestmixer.
com or buy tickets at LVMixer.com.

Opportunity 180 is co-hosting an event on Sept. 25 to 
engage community stakeholders around innovative and 
transformational strategies that have led other cities to 
success in their public education system. The conversation 
will be held at the Discovery Children’s Museum and center 
on the book, Reinventing America’s Schools: Creating a 21st 
Century Education System. Learn from changemakers in 
other networks about their successes and lessons learned and 
identify approaches that can work to drive results for our kids 
in Clark County.  

RED - PRESIDENT’S CLUB MEMBER

Congratulations 
Bank of Nevada is 
proud to welcome 
Ernest Oon as executive 
vice president, division 
chief credit officer. Oon 
will be responsible for 
managing all credit-
related issues for both 
Bank of Nevada and 
First Independent 
Bank, which operate 
in different parts of 
the state and are both 
divisions of Western 
Alliance Bank. Oon is 
highly experienced in 
all aspects of credit 
administration, risk 
management, and 

oversight. He has worked 
in the banking industry for 30 years.  Prior to Bank of 
Nevada, Oon worked on the development and enhancement 
of credit administration processes among other initiatives 
for East West Bank, headquartered in Pasadena, Calif., which 
operates 130 locations worldwide. Oon holds a Master of 
Business Administration degree from Pepperdine University, 
and a Bachelor of Business Administration Finance degree 
from California State University, where he graduated Magna 
Cum Laude.

Blue Heron, an award-winning, Southern Nevada-based 
modern design/build firm led by founder, design visionary 
and Las Vegas native, Tyler Jones, announced that Ryan 
Thompson has joined the company as Chief Marketing 
Officer. Thompson will be an integral part to the growth 
strategy for the company overseeing the evolution of the 

Member NewsMember News
Blue Heron brand, strategic vision, marketing strategy and media 
across all platforms. 

 
City National Bank recently 
hired Mohammed Hussein as 
vice president and branch 
manager of the bank’s 
Tropicana banking office. 
Hussein joins City National 
from Bank of the West with 
over 15 years of banking 
experience. In his new role, 
Hussein will be responsible 
for managing the branch 
sales and servicing related 
responsibilities at the 
Tropicana banking office, 
including the managing of a 
staff of three colleagues.  

Additionally, City National 
Bank announced that Paul 
Stowell, Nevada regional 
executive, has joined the 
Board of Trustees for 
the Nevada Museum of 
Art. Stowell will serve a 
minimum of a three-year 
term and will be a member 
of the Museum’s Las Vegas 
committee responsible for 
the fundraising efforts and 
building of a new Museum 
facility in Southern Nevada.
 

Duane Morris LLP announced that Tracy A. Gallegos has joined 
its Las Vegas office as a Partner with a focus in corporate and 
real estate transactions and cannabis law.

Law firm Howard & Howard is pleased to announce that Bill 
Blancke and Paxton A. Fleming have joined the firm. They 
will practice out of the Royal Oak, Michigan and Las Vegas, 
Nevada offices, respectively. Blancke concentrates his practice 
in intellectual property law. Fleming focuses on domestic 
and foreign patent prosecution, patentability searching, and 
clearance/freedom-to-operate issues. 

Mohammed Hussein

Paul Stowell

Ernest Oon         

The Las Vegas Metro Chamber of Commerce is proud to 
provide members with a place to publish their current 
announcements as a benefit of membership. Email news 
items to pr@lvchamber.com.
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RED - PRESIDENT’S CLUB MEMBER

Vegas PBS and Southern Nevada 
Public Television (SNPT) welcomes 
a group of new leaders to its Board 
of Directors. Tom Warden of The 
Howard Hughes Corporation serves 
as president; Clark Dumont of Dumont 
Communications, LLC, as vice 
president; Nora Luna of University of 
Nevada, Reno Cooperative Extension 
as secretary; and Kim Walker of Kim 
Walker, Inc., as treasurer. Dedicated 
to enriching lives in Southern Nevada, 
Vegas PBS uses television and 
other technologies to educate and 
empower individuals and to amplify 
the effectiveness of community 
organizations. SNPT was originally 
founded in 1971 by Charlotte Hill as 
Friends of Channel 10. Its mission 
is to provide financial, promotional, 
governmental and volunteer support 
for Vegas PBS.  

Tom Warden 

Nora Luna

Clark Dumont

Kim Walker 



Save the Date
FRIDAY, JAN. 17, 2020

A Clear Look Ahead – 2020 Preview is Coming
The Las Vegas Chamber has its eye on the future 

and is bringing you the best-ever Preview.
Stay tuned for exciting announcements!
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As a native Las Vegan, Gina Bongiovi is proud to call Las Vegas home. She is 
also proud to call herself a Rebel, having graduated magna cum laude from the 
UNLV Honors College with a B.S.B.A. in marketing and minor in business law in 
2001. In 2007, she was one of the first students to earn a dual law degree/MBA 
from the William S. Boyd School of Law and College of Business at UNLV. 

Use one word to describe your leadership style. 
Real. 
 
Who has influenced you most when it comes to how 
you approach your work?
People I’ve worked for and with have influenced me, but not in the way you’d 
think. I’ve seen terrible client service, manipulative tactics, and arbitrary 
prioritizing of work. I strive to be the opposite. 
 
How do you manage your productivity?
Each night, before leaving the office, I make a to-do list of three things. Yes, 
my to-do list has far more than three items, but three things feel manageable 
and attainable. I don’t start my day by checking email, which is a big 
temptation because it seems like a very doable thing, but it’s a huge time suck. 
The list helps me dive right in and start being productive as soon as possible.  
 
How do you prefer to start your day?
What I prefer and what normally happens are two different things, but I prefer to 
start with yoga or a little meditation to brace myself for the day. What normally 
happens is I tell myself, “I’m just going to check email real quick” and then three 
hours pass.  

Mark Shearer enters his 20th season with the Raiders and fourth in his present 
capacity. Shearer oversees the club’s revenue generating departments 
including corporate partnerships, premium/ticket sales and service, marketing, 
business development, analytics and merchandise.
 

What kind of cultures do you like to work in? Where 
do you excel? How do you excel? 
I like to work in cultures that have clear, identifiable and achievable goals 
that are tied to the company’s values. It lessens the need for micromanagers 
as everyone is well versed on the objectives. No one really likes to be 
micromanaged and I’m certainly in that category, but, at the same time, I like 
working for organizations that know where they are headed and hold you 
accountable. 
 
What’s your go-to productivity trick? 
When things get overwhelming, I refer to the “The 7 Habits of High Successful 
People” by Stephen Covey and “put first things first.” Essentially, it’s an 
exercise to help you focus on things that must be done now. The task in 
question must be both important and urgent. You then plan to do items that 
are important but not urgent. If something doesn’t fit one of those two criteria, 
it gets removed from the list. 

 
What is your #1 tip in dealing with a “Negative Nelly” 
in a workplace?
I would say to hear them out. I have found that a lot of times “Negative Nelly” 
is someone who feels they have been never been heard or understood. I like to 
say, be efficient with things and effective with people. I find if you spend a little 
more time upfront trying to understand Negative Nelly, there is a pay-off in the 
long run. Having said that, you also need to know when to cut bait. Negative 
Nelly can affect the morale of a lot of people if allowed to continue their ways. 

Managing Partner, Corporate Consigliere, Bongiovi Law Firm  

Chief Revenue Officer, Raiders 

BOARD 
OF TRUSTEES SPOTLIGHTS

GINA BONGIOVI

MARK SHEARER
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Your Scene | You’re Seen

At the newly remodeled Sky Pod Observation Deck at the top of the Strat, CSE honorees joined 13 Action News personality, 
JJ Snyder, for a live broadcast on the Morning Blend to show off their awards and celebrate the impact of excellent customer 
service in Southern Nevada. Among the 800 honorees, John Hart of Southwest Airlines was selected to receive the 5-Star Award 
for his swift action during an unexpected 5-hour weather delay. John flew into action with ordering and delivering more than 150 
hamburgers to the delayed passengers and gate agents, all out of his own pocket and heart. Passengers on that flight were so 
grateful for John’s thoughtful gesture that they took the time to share his story with us, in hopes of shining a light on his incredible 
hospitality. Congratulations to John, and all of the honorees, for their much-deserved recognition! 

Check out the photo gallery for each event at LVChamber.com

Customer Service 

Excellence (CSE) 

Quarter 3 Celebration  

Aug. 21 

M.A.C. (Military Affairs Committee) Night Out 2019, in partnership with the City of Las Vegas, welcomed nearly 200 attendees to 
support outstanding servicemen and servicewomen in Southern Nevada, as well as two local businesses that have gone above 
and beyond to support the military and veteran communities in the Las Vegas Metro area. The 2019 honorees are Senior Airman 
Brenda, Technical Sergeant Cody, Senior Master Sergeant Christopher, Captain Joshua, Senior Airman Zachary, Technical Sergeant 
Nieko, Master Sergeant Robert, Captain Scott, Goodwill Industries of Southern Nevada, Inc. and Protective Force International. Our 
communities are stronger because of the work these honorees do on a daily basis, and we are grateful to celebrate their efforts.

M.A.C. Night Out 
Aug. 6 
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SMOKE-FREE 
SPACES

GOOD FOR HEALTH. GOOD FOR BUSINESS.

IF YOU COULD HAVE A...

WOULD YOU?

Safer
workplace

Cleaner
workplace

Healthier
workplace

Profitable
workplace

Productive
workplace

Making your business smoke-free can help do all of that, and more! Tobacco-free environments create a healthy 
workplace for employees and a safe business for customers. Smoke-free policies can include prohibiting smoking 
within a specific distance near entrances or doorways, and eliminating the use of electronic or vapor products indoors.

Paid for by the Department of Health and Human Services.

Visit GetHealthyClarkCounty.org for FREE no-smoking
signage or call 702-759-1270 for more information.

Learn more about creating tobacco-free policies at your business or other public spaces! 
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WELCOME NEW MEMBERS!

AES All Star LLC DBA Rockstar Cheer Las 
Vegas

Andrea Dempsey, MD

ANX-Aaron Neubert Architects Inc

BurgerIm

Capricorn Consulting, LLC

Chapman Chrysler Dodge Jeep Ram

Denny's #0002

Digital Genius

Dozeland

Elite A/V 

Flights Restaurant Group Inc

Girl Scouts of Southern Nevada

GR8 DIVN Inc

Growth Media Group LLC

Handyman Matters Summerlin

Journey Entertainement Studios

LeverageLV

Milk Money Limited LLC

Parkinson's Foundation

RevLocal

Shan Bates LLC

Think Fran LV

United Labor Agency of Nevada

Vegas The Network Studios Inc

Whiter Image

Women's Chamber of Commerce

Zillow Group

Members joined from July 15 - August 15, 2019

Intermountain Healthcare  
intermountainhealthcare.org

Pro-Project  
pro-project.pl

WeWork 
wework.com

Novum-U  
novum-u.com

Encompass Health Rehabilitation 
Hospital of Desert Canyon 

encompasshealth.com

PRESIDENT'S CLUB:



SEPTEMBER 2019

Don't miss the big reveal & join us for 
a special awards reception!

WEDNESDAY, OCT.16
MEET Las Vegas

233 S. 4th St., Las Vegas
4 to 6:45 p.m.

Buy tickets now at LVChamber.com

Who Will Be Named Our
Top Businesses for 2019?

GAME CHANGER
GLOBAL BENEFACTOR
LEGENDARY LEADER

MAGICAL TEAM

Exclusive Sponsor:

Save the Date
FRIDAY, 

JAN. 17, 2020

A Clear Look Ahead - 
 2020 Preview is Coming

The Las Vegas Chamber
 has its eye on the future 

and is bringing you 
the best-ever Preview.

Stay tuned for 
exciting announcements!


